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Abstract 

The first phase of the COVID-19 pandemic has been described as stressful. People make light 

of stressful situations in different ways. Ghanaians are known to be able to make humour out of 

any situation. During the first phase of the COVID-19 pandemic, Ghanaians shared memes and 

posters on social media, making light of the seriousness of the pandemic. "Kwatakwata by June 

diŮŮéò, shortened from the phrase: [kwatakwata by June diŮŮ na obiara ewu] to wit "Latest by 

June, we will all be dead", has become a catchphrase on social media and the streets of Ghana 

to make fun of the serious impact of the virus. This current study examines internet humour that 

became popular with Ghanaians during the first phase of the COVID-19 pandemic in Ghana. 

We examined videos, memes, and posters from various social media sites to learn about the 

Ghanaian use of humour during a public health crisis. Content analysis of the data showed that 
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Ghanaians created humorous content to express how they felt about the public health crisis and 

educate citizens about the pandemic. Recurring themes observed from the data include humour 

concerning death, isolation, and keeping children occupied.  Our analysis showed that 

Ghanaian social media users largely used self-enhancing humour.  We discuss these themes to 

show the types of internet humour Ghanaians shared during the first phase of the COVID-19 

pandemic. 
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1. Introduction  

In March 2020, the World Health Organization (WHO) declared SARS Cov-2, also known as 

COVID-19, a pandemic.  The world we knew changed, and fear gripped people all over the 

world, shelter-in-place restrictions were introduced by governments to protect its citizens from 

the highly infectious virus. Ghana declared a partial lockdown on March 30th (Garda World 

2020). During the lockdown as schools were closed, people worked from home via the internet. 

As death rates soared across the globe, humorous videos, posters, skits, and memes began 

circulating on social media platforms. These videos, posters and memes seemed to make light 

of the pandemic that was wreaking havoc in the world. 

Humour simply involves pointing out the funny or ironic aspects of a situation. It has been 

defined as the ñattitude which allows an individual to modify concepts and beliefs, situations 

and objects, and to reorganize their meaning in more than one dimensionò (Baumert et al., 2020, 

p. 112). Ciocca et al., (2020) point to Freudian perspectives which suggest that humour works 

by means of two main techniques, namely, condensation and displacement. They also discuss 

humour as the capacity to express or perceive what is funny, as a source of entertainment.  

Evidence of humour as a means of coping with situations or events that are awkward, stressful, 

or difficult including terminal illnesses, anxiety and depression are well documented (Demjen, 

2016; Ersfjord, 2018; Mathew & Vijayalakshmi, 2017; Menendez-Aller et al. 2020; Tan & 

Schneider 2009). Eisend (2018) suggests that several factors, including culture, age, political 

orientation, influence what is considered humorous. The theory of benign violations has been 

used to explain humour (Warren & McGraw 2015). According to Lintott (2016), something 

becomes funny when it appears either wrong or threatening but harmless. Accounts of what is 

benign largely depends on the audience.  

In the psychological literature, four styles of humour are identified: affiliative humour, self-

enhancing humour, aggressive humour, and self-defeating humour (Evans & Steptoe 2018; 

Proyer, 2018; Martins et al., 2003). Affiliative humour uses aspects of everyday life to create 

humour with the purpose of enhancing oneôs relationship with others in a positive and 

benevolent way. Proyer (2018) suggests that affiliative humour ends up relieving tension and 

improving relationships. Self-enhancing humour is meant to promote a good-natured attitude 

toward life with the ability to make humour out of present circumstances in a productive manner. 

A recent study suggests that self-enhancing humour is one of the best emotion-focused or coping 

strategies (Young et al., 2019). Evans and Steptoe (2018) further point out that aggressive 

humour often uses humour in ways that tease, ridicules or criticizes others. Sometimes, they 

generate prejudice, sexism, and racism. Self-defeating humour entails self-disparaging humour 

about oneself in ways that amuse or please others. Affiliative humour and aggressive humour 

have been the most used types of humour by internet users (Martin et al. 2003). 

In recent times, collecting and sharing humorous articles and memes on and through the 

internet has become commonplace and social media users have largely adapted internet humour 

in their online communications and a means of self-expression (Laineste & Voolaid, 2017; 




